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Communication In Sports

Name

Institution
Question 1

Three Papers
The three main daily newspapers that are under consideration in this paper are The LA times, the Baltimore Sun as well as the Bowling Green Daily Times (Bowling Green Daily News, 2017; Los Angeles Times, 2017; The Baltimore Sun, 2017). These three newspapers cut out the criteria needed in this paper, that is, they each fall under their category. From the group of large circulation, medium circulation to small circulation. 

Differences and Similarities and the relationship between the media and sports
Each of these newspapers has its way of delivering the news to the readers, and this makes it unique in its ways. For one, while much scrutinizing these publications, there were some observable differences as well as similarities that showed themselves not only from a more profound scrutiny but also from a shallow one. 
The first notable appearance was the levels of each newspaper had small er replica as compared to those newspapers whose audience span more than larger cities. For instance, while looking at the Bowling Green daily times, it was notable that this newspaper has small sections which covered issues that the community dealt with as compared to the rest of the newspapers which have sections dealing with general issues. 
The paper furthermore has a section dealing with the WKU sports. On the other hand, the Baltimore Sun has categories dealing with sports in high school, the Baltimore Ravens as well as the Maryland Terps. 
In addition to the coverage, the paper has sections discussing the politics within the Baltimore area. Moreover, it offers a provision of a more comprehensive information range. Finally, The LA Times provides an provision of tabs under which discussions concerning every professional team in Los Angeles occurs. Additionally, it has entertainment updates as well as political information concerning LA. Summarily, the news in the paper highly depends on the target audience of the newspaper. 

Question 2

The MOSC MODEL and Evaluations of non-profits sports website
Ultimately, the businesses that have gained understanding on the importance of these shifts are businesses operating in the communication world. The trends in the media are increasingly employing more technological advancements to ensure that they keep abreast with all the changes experienced in the world today. The media from the radio to newspapers to the television as well as the world wide web has not understood that with the current technology, it is easy for the audience to access information not only as a convenient manner but also at a breakneck pace. Therefore, with such an understanding it becomes quite critical for the media to employ every strategy possible that will facilitate the growth of information communication. 


Sports fan are now able to access live game broadcasts, interviews as well as news updates among others. The industry has taken its responsibility well and has ensured that it satisfies its customers and its fans. The Model for Online Sports Communication is a model that focuses on the issues of communication as per the developing ages today (Lin, 2016). The technological realm has forced industries to keep up to par and establish a secure way of communicating to the interested parties. The first and the second components of this models focus on the desires of individuals as well as their motives and involvement. This entails the projection of attention through seeking and providing information concerning the happenings of the sports entities. 


It is critical to ensure that fans are kept up to date with all the happenings. Otherwise, it would be easy to lose them and their interests (Lin, 2016). Therefore, sports entities have the mandate to ensure that they focus on creating attention for themselves and all the right particulars that will grasp the attention of the fans among others. The third component of the model is website content. Without proper website contents, it is difficult to gain an advantage over one's competitors. The website contents need to be abreast always. 


On the other hand, the fourth component is the design. The design concerns itself with the form of attraction used to capture the audience. The model needs to be high quality that is from images to videos and colors as well as logos among other areas. The fifth component is the layout. The layout consists of the provision of tickets, the schedules, the community, the team and shops among other relevant components therein. The sixth element is usability, which focuses on the making of highlights (Lin, 2016). Highlights involve the successes and the accomplishments made by these teams and sports entities. The final is commerce which focuses on the images of these bodies as well as their marketing and selling of tickets among others. 

Question 3
For Immediate Release: 3 December 2017

Jose Mourinho,

Manchester United,

manunited.com
Dismissing Rumors of Shaky Management
Following the rumors that hit ground concerning the shaky managerial position of the company, we would like to categorically state that the rumors concerning the unstable situation of the firm are but false only cultivated to bring nothing but a distraction in the company. These rumors are fabricated lies that are just meant to scare our stakeholders from investing more time and effort as well as other particulars in the company. We would like to put categorical rest on the ongoing rumor since we are more than strong and more than able than ever before. 


We would like to further state that these rumors are but fabricated lies which have no inch of truth in them and hence, should not be given the time of day or night. They should be laid to rest since the management itself is in good shape and has been spearheading the company to achieve the best possible results ever. We as the Manchester United management we would like to register that although the past couple of years have been tough on us and we have experienced so many setbacks, those setbacks have been dealt with and we are now in a great shape not only to compete but also to fight for our legacy. We have have been known to be the spirit behind real football, and although the past couple of seasons have been trying on us, we would like to state that the management has dealt with every obstacle that has been our way and we are focused on more wins and returning to our first glory. We, therefore, urge the public and our devoted fans to be patient with us as we rise to fame one step at a time. 
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